
JURASSIC 
COAST

THE WONDER OF GONDWANA
A Journey into Ancient Australia

CASE STUDY

The Jurassic Coast is the only natural World 
Heritage Site in England, covering 95 miles of 
coastline from Old Harry Rocks in Dorset to 
Orcombe Point in East Devon.
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JURASSIC COAST 
DEVON TO DORSET

C A S E  S T U D Y

Towering Cliffs, unique geological 
formations from Triassic, Jurassic and 
Cretaceous periods, stunning coastline/
beaches & quaint traditional English 
seaside villages

Jurassic Coast partially covers 2 local 
council areas so collating visitation data 
specifically for the Jurassic Coast is 
difficult and therefore sparse.   

• Estimated 12-15 million people p.a 
visited Jurassic Coast area.(Visit 

Britain’s UK Tourism Survey, South 

West Tourism’s district data and 

International Passenger Survey 2005)

• Total economic (output) within the 
Jurassic Coast circa 3 billion-pounds 

• 85% from outside of either Dorset or 
East Devon 

• 80% on a short break or visiting for a 
week or more.

• The majority were visiting as either a 
couple or family

Since being given World Heritage Listing in 2001 to 2016, leadership of the Jurassic 
Coast initiative has been by the ‘Dorset & East Devon World Heritage Site Steering 
Committee’ (Dorset and Devon County Councils) who were responsible for 
coordinating an extensive network of Special Interest Working Groups and all the 
associated Strategies and Plans associated with all of these various Groups.

In 2016 this role handed to The Jurassic Coast Trust.  The Jurassic Coast Trust receives 
some grant funding from Dorset and Devon County Councils, Natural England and the 
Environment Agency.  The remainder is generated from charitable giving, including 
from businesses, and from the sale of publications and other merchandise.

The Jurassic Coast Trust is currently in the process of creating a new Partnership Plan 
in collaboration with a wide variety of stakeholders. This new Partnership Plan to be 
published towards the end of this year will guide management of the World Heritage 
Site over the next five years. 

Brand
The creation of the Jurassic Coast brand was identified as one of the key initial projects 
and was completed in 2002. The Jurassic Coast brand is described as effectively a 
‘public good’ which anybody – principally businesses – can use for their own purposes 
in stimulating additional activity. The Jurassic Coast name is not protected but the 
trademark logo is.

Whilst there was initial adoption of the brand by some local businesses, aside from a 
small number tour operators, it’s hard to find any promotion of it today by the tourism 
or wider business community.

Marketing
Aside from the fairly recently developed Jurassic Coast website and social media 
platforms, there has been no visible serious marketing effort made over the past few 
years.

Jurassiccoast.org.au is clearly now focused on delivering the aims of the Trust from a 
World Heritage perspective - not growing the visitor economy. The first header on the 
landing page proudly proclaims “Protecting 185 million years of history”.

The associated Social Media pages are solid but not remarkable.

The Jurassic Coast has a unique story to tell with potential for some awesome small, 
unique and immersive experiences.
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